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Emotional dynamics are omnipresent in today’s political and social processes—from the rise 
of populism to the crisis of representativeness, but also within many questionable democratic 
innovations and the uncertain renewal of civic engagement. These dynamics underpin the 
crystallisation of identity building in our ever-changing societies (Cilia & Wodak, 2021). The 
analysis of emotional drivers is therefore necessary to explain the political phenomena that 
characterise the contemporary public sphere. It also represents a fruitful field of study for 
understanding the changes associated with the widespread use of social media platforms. 
Digital tools have an impact on the publicité (publicness and publicity) of political discourse 
and on the new repertoires of action put in place by engaged citizen groups through the creation 
of digital platforms, the broadcasting of videos, etc. 

This interdisciplinary conference aims to reflect on the use of emotions in political discourse, 
be it in actual legislative assemblies, among the “chattering classes” on conventional media, or 
on digital platforms. The objective is to explore the discursive and visual dimensions of 
emotional levers that drive political dynamics and the practice of citizenship in today’s world. 
The ambition is to compare methodologies and corpora from different linguistic and cultural 
areas in order to understand, for example, the role of emotions in the emergence of new forms 
of protest and in the communication strategies of current forms of populism. How do emotional 
structures inform group identities? To what extent do they shape collective representations? 
What discursive and rhetorical devices are used to convey emotions in politics, and is it possible 
to measure their influence? These avenues for reflection invite us to also analyse the interactions 
between institutional and non-institutional players.  

Academic studies of emotions have long emphasised the pivotal role of language, which is 
considered a key factor in explaining human behaviour (Coppin & Sanders, 2010). The 
theoretical and methodological tools of linguistics and discourse analysis, together with the 
contributions of political science and the sociology of social movements, provide fertile ground 
for studying the role of emotions in the contemporary public sphere and their impact on the 
construction of political ideologies. Focusing on the 21st century, several research topics can be 
envisaged. A non-exhaustive list would include the following:  

 



- The role of emotions in political discourse, against the backdrop of a crisis of 
representativeness. What are the emotional drivers used by institutional players to 
persuade citizens? How are conflicting emotions incorporated into the communication 
strategies of populist and extremist parties? Applied linguistics is particularly relevant 
for highlighting the importance of certain markers, lexemes and morphemes 
traditionally associated with emotions in political communication. Proposals can also 
focus on rhetoric in general – and the fundamental contribution of pathos (Amossy 
2016) – but also on certain emotionally-loaded research fields, such as metaphor studies 
or the narrative analysis of political storytelling. Also relevant would be a critical 
approach to discourse aimed at deciphering the way language is used for purposes of 
domination and manipulation by certain political actors. 

 

- The emotional strategies of citizen protest or disobedience movements in 
contemporary public spaces. To what extent do collective emotions help build the 
identity of protest movements and establish new collaborative practices and forms of 
political engagement? Proposals could also focus on the study of the semiology of 
demonstrations, including the choice of slogans, symbols and set designs, as well as the 
demonstrators’ physical postures, which might convey emotions. One leading 
interrogation could be: if anger is a driver of protest, how is that anger staged? 

 

- The role of emotions in traditional media and digital media discourse. The aim is 
to explore the link between emotional dynamics and the construction of identity through 
the analysis of the digital and visual strategies implemented by political actors and/or 
protest movements. What are the new emotional markers in the digital sphere - hashtags, 
emoticons, short messages, videos, etc.? How do they contribute to the formation of 
emotional communities? How can digital tools reinforce or reduce emotional 
polarisation? The contribution of multimodality seems fundamental, and semiotic 
studies - as well as studies of images and other visual representations - will be more 
than welcome. 
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